
 
I R I S H  A M E R I C A  M A G A Z I N E  

invites you to an awards luncheon for the 

W E D N E S D A Y,  D E C E M B E R  7 ,  2 0 1 6  

11:30am Reception  �   12pm Lunch & Awards Ceremony 

 

  

T H E  M E T R O P O L I T A N  C L U B  O F  N E W  Y O R K  

One East 60th Street   �   New York City 

Business Attire / Jacket & Tie 

RSVP by November 11th to aine@irishamerica.com 

31st Annual Irish America 
BUSINESS 100 



Keynote Speaker 
 

J O H N  S A U N D E R S  

President and CEO, FleishmanHillard 

 

John Saunders was appointed FleishmanHillard’s president and chief executive 

officer in November 2015, and is only the fourth person to hold that title in the 

firm’s 70-year history. 

  

Previously, John served in a number of regional leadership positions in Europe 

and Eurasia, most recently as regional president for Europe, Middle East and 

Africa from 2011. Prior to these roles, John led FleishmanHillard Saunders until 

2004. He founded the business in 1990 and helped grow it into Ireland’s largest 

and most successful public relations consultancy, winning more awards than any 

other firm during his time there. A native Dubliner, John began his career as a 

staff journalist with RTÉ.  

  

In December 2007, he was awarded Honorary Life Membership of the Public 

Relations Institute of Ireland. John was president of the International 

Communications Consultancy Organisation from 2005-2007, and was inducted to 

the ICCI Hall of Fame in 2011. He is a member of both the Europe Circle of 

Communicators and the Arthur W. Page Society, and was recently appointed to 

the board of the Omnicom Public Relations Group. 
 

He is married to Jean for the past 36 years. They have three children – Colin, 

Caroline and Hannah, as well as a granddaughter, Matilda. He now resides in St. 

Louis, Missouri. 

 

 



A B O U T  I R I S H  A M E R I C A  

 

Since its inception in October 1985, Irish America has become a 

powerful vehicle for expression on a range of political, economic, 

social, and cultural themes that are of paramount importance to 

the Irish in the United States. It has helped re-establish the Irish 

ethnic identity in the U.S. (34.7 million according to the last U.S. 

census) and highlights the best political and business leaders, 

artists, writers, and community figures among the Irish in America. 
 

S P O N S O R E D  B Y  

 

ICON Plc  �  Mutual of America  �  The Coca-Cola Company 

Tourism Ireland  �  UCD Michael Smurfit Graduate Business School 

The American Ireland Fund  �  CIE Tours International  

House of Waterford Crystal  �  1-800-Flowers.Com 



R E S E R V A T I O N S  
 

Platinum  PAC K AG E   �  $ 1 5 ,0 0 0 

Special recognition by publisher at the awards luncheon 

Platinum-level premium table of ten 

Premium full-page color corporate or congratulatory ad in the  

nationally-circulated print, online and tablet editions 

 

Gold  PAC K AG E   �  $ 1 0 ,0 0 0  

Inclusion in sponsor signage at the awards luncheon 

Gold-level premium table of ten  

Full-page color corporate or congratulatory ad in the  

nationally-circulated print, online and tablet editions 

 

Silver  PAC K AG E   �  $ 8 , 5 0 0  

Six seats at the awards luncheon 

Full-page color corporate or congratulatory ad in the magazine 

 

Bronze  PAC K AG E   �  $ 6 , 5 0 0  

Two seats at the awards luncheon 

Full-page color corporate or congratulatory ad in the magazine 
 



 

Guest Table    $5 ,000            Individual Seat    $500  

We accept either jpeg or pdf files  � All images be at least 300 dpi and in CMYK colors 

 
To make a reservation or for further information please contact  

Kate Overbeck at kate@irishamerica.com � 212-725-2993 extension 119 

 
DEADL INE  FOR AD M ATER IALS  Friday, November 18, 2016 

Please have final ad files sent to Kate Overbeck at kate@irishamerica.com 

 
Please make checks payable to Irish America magazine and mail to: 

Irish America �  875 Avenue of the Americas � Suite 201 � New York, NY 10001 
 

 ADVERT IS ING  IN  THE  IR ISH  AMERICA BUS INESS  100  ED IT ION   

$7,500     Two-page color spread     

$6,000     Full-page color ad             

$5,400     Full-page b/w ad              

$3,000     Half-page color ad      

$2,700     Half-page b/w ad 

Two page spread bleed: 16.5” x 11.125” 
Two page spread non-bleed: 14.25" x 9.875" 

  

Full page bleed: 8.25” x 11.125” 

Full page non-bleed: 7" x 9.875" 
 
Actual magazine page trim size is 8” x 10.875” 
	
  

R E S E R V A T I O N S  

á la carte 
 


